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A SUSTAINABLE
POLICY SHOULD

EuroCommerce is the principal European organisation representing the retail and
wholesale sector. It embraces national associations in 31 countries and 5.4 million
companies, both leading multinational retailers such as Carrefour, lkea, Metro,

Iy and Tesco and many small family operations. Retail and wholesale provide a link
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o day. It generates 1in 7 jobs, providing a varied career for 29 million Europeans,
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Recognise the sector’s real achive- Resolve shortcomings of energy 1 in 4 in the EU 10 % of EU’s GDP 29 million jobs
ment in sustainability (e.g. REAP) labelling and eco-design : THE EU NEEDS
and reducing food waste and provide : TO SUPPORT FAIR.
flexibility to maintain progress made ﬁ’ I..ll...' I..ll...' '..Il..' 4 : 2 ..BUT WRHEC;FLAEISLAEESR&S COMPETITIVE AND
through voluntary initiatives w ” ” THE WORLD ARE MOVING SUSTAINABLE
and IS CHANGING... AHEAD... RETAIL &
@ ’ 99 % or 1 in 7of all jobs, WHOLESALE...
of which are SMEs. many of them
young people.
WWW.eurocommerce.eu
Create conditions for adequate sup- Folllow us on
ply of organic and other products 11D
with premium sustainability value ol Lo m u Youy1i3 m
Strike a fair balance of responsibility “ L
among all actors Eurocommerce
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Retailers and wholesalers recognise that climate change and
other environmental challenges
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Consumers care about

d
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They increasingly demand
to know about products'

Retailers with their suppliers, where the

biggest positive impact can be made.
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EuroCommerce campaigned with A
others for a more sustainable EU %% SUrOCCop
fisheries policy.
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They with farmers to reduce losses
in supply chain.

RETAILERS AND
WHOLESALERS WORK
FOR A BETTER PLANET
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to use less energy and more renew-

able energy.

that run on bio-

They
gas, emit less CO,, and make less noise.
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FORUM 50% within their operations by 2025.

Leading retailers phase out B I:ﬁ:
and use natural refrigerants in new -
fridge installations since 2015. m:

c\ The Consumer Goods

FORUM

2015 2025

Retailers use their direct and daily

to engage with them to live more sustainably...
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awareness more
sustainable choices ’
Organic food

Eco-designed products
Clothes with recycled fibre

leading retailers
have encouraged and helped
consumers to reduce waste.

* HFCs: Hydroflourocarbons are gasses used as refrigerants; they have ozone depleting effects.





